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About Work
As a Social Media Specialist at CV Pratama Wahyu Gunawan, I have a proven track
record of managing multiple brands, including Motretkan, Jasadesigntng, and
Jasaedittng. My expertise spans the entire content creation process, from strategic
planning, concept development, and designing engaging feeds to video editing and
persuasive copywriting across various social media platforms.

www.reallygreatsite.com
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FOTOGRAFER AND
VIDEOGRAFER
Motretkan an motretkan.id is a brand
specializing in photography and videography
services. My role involves end-to-end social
media management, from strategic content
planning to creative execution, all aimed at
boosting the brand's online presence and
engagement.

Brabd

SOCIAL MEDIA SPECIALIST
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PORTFOLIO
project

C o n t e n t  P l a n V i d e o  E d i t i n g I n s i g h t s
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CONTENT PLAN

TOOLS:

Content Plan (July-October): Fully responsible for
monthly content planning. Specifically, I
developed and conceptualized Reels content for
August and September that effectively blended
entertainment and promotional elements,
ensuring each piece not only engaged the
audience but also supported the brand's
marketing objectives.
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LINKS

VIDEO EDITING

LINKS LINKS

2 BEST EDITING

Video Editing: I'm experienced in producing
short-form videos, specifically in the Reels
format. I edit raw footage into engaging
and compelling content that is both visually
appealing and aligned with the brand's
identity.
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lINK ALL VIDEO: tOOLS: 
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https://drive.google.com/drive/folders/1-XPa8dXo7vZTVkFVkcdNLL7bozYdss0j?usp=drive_link
https://www.instagram.com/reel/DNXQJ2PSHlU/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DNuogmkUPl0/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
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Insights iNSTAGRAM Motretkan: 
Reach: The reach stands at 338.2K, with a small increase of 1.3%. This

indicates that even though engagement dropped, the account was still

able to reach a large number of people. However, the highest peak in

reach occurred at the end of July and couldn't be sustained.

Impressions: Impressions reached 692.5K, but experienced a 2.8%

decrease. This number is typically higher than reach, which is expected

since a single user can view content more than once. The graph also

shows a significant spike at the end of July, aligning with the reach

data.

Followers: Follower growth saw a drastic jump of 412.5%, adding 1.7K

new followers. This significant increase happened in a short period at

the end of July, indicating that a particular content or campaign was

highly successful in attracting new followers.

Content Interactions: Interactions were at 5.4K, but declined by 3.8%.

The graph shows a sharp drop after peaking in late July and early

August. This suggests that the content posted after this peak period

was less effective in driving engagement.
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Insights iNSTAGRAM Motretkan.id: 

Reach: The reach reached 44.4K, with a small increase of 2.8%. This indicates

that even with the drastic drop, the account still managed to reach a good

number of people. The highest spike in reach occurred at the end of July and

was not sustained.

Impressions: Impressions were at 80.4K, with a small increase of 1.5%. The

pattern in the graph shows a significant spike at the end of July, aligning

with the reach data.

Followers: Follower growth experienced a very sharp decline of 97.2%,

with a total of 636 lost followers. The highest peak happened at the end of

July.

Content Interactions: Interactions were at 2.3K, with a small increase of

1.4%. The graph shows a sharp drop after peaking at the end of July,

indicating that the content posted afterward was less effective in driving

engagement.
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Insights Tiktok Motretkan.id: 

Video Views: Total video views reached 5.8K, with an extraordinary increase of 837.0%. The highest peak occurred in mid-July, indicating that one or more videos

were highly successful in capturing a massive audience.

Profile Views: The number of profile visits reached 282, an increase of 224.1%. This spike aligns with the increase in video views, meaning the viral content

successfully drove a significant number of people to visit the profile.

Likes: The total number of likes was 259, with a drastic increase of 619.4%. This shows that the produced content was highly liked by the audience. However,

after the mid-July spike, the number of likes fell significantly.

Comments & Shares: The number of comments (4) and shares (16) were relatively low. Although there was an increase, these numbers suggest that while the

content successfully drove views and likes, it was less effective at encouraging deeper engagement like discussions or sharing with others.
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DESIGN
As a Social Media Specialist for a creative
agency, my role for Jasadesigntng involves
strategic content planning, managing the
entire video editing process, and designing
visually appealing feeds that reflect the brand's
identity.

Brabd

SOCIAL MEDIA SPECIALIST
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PORTFOLIO
project

C o n t e n t  P l a n V i d e o  E d i t i n g  a n d  d e s i g n I n s i g h t s
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CONTENT PLAN

TOOLS:

My workflow for creating a three-month content
plan (July - October) was built around a strategic
mix of content pillars: Education, Promotion, and
Entertainment. I primarily focused on educational
content for feeds to build brand authority, while
using promotional and entertainment Reels to
boost engagement and reach new audiences. This
approach ensured a balanced content strategy
for sustainable growth.
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LINKS

VIDEO EDITING

LINKS LINKS

2 BEST EDITING

Video Editing: I'm responsible for editing both
entertainment and promotional content. I
primarily use CapCut for manual editing,
ensuring every detail is perfect. For a unique
promotional project, I experimented with AI
integration from Gemini and ElevenLabs to
create more innovative content.
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lINK ALL VIDEO: tOOLS: 
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https://drive.google.com/drive/folders/1450_m4HBk3QR9OUJkiXsyee6pyl7Xd22?usp=sharing
https://www.instagram.com/reel/DNpHziIJ6Se/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DNZxZRPtGe0/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==


LINKS

LINKS LINKS LINKS

GRAPHIC DESIGN
3 BEST DESIGN

I am responsible for designing educational
feeds by integrating both AI and non-AI
visuals. With the help of ChatGPT to generate
visual prompts, I create engaging and relevant
content. This strategy allows me to efficiently
produce a diverse feed, delivering maximum
educational value to the audience.
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lINK ALL VIDEO: tOOLS: 
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https://drive.google.com/drive/folders/1vTQO9F2oR_o18hRJiA3ed7mCcxnLgPIU?usp=sharing
https://www.instagram.com/p/DNhjvjQRLr7/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/p/DNpX_rNs0iS/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/p/DNBLye1uZFT/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
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Insights iNSTAGRAM jasadesigntng: 
Reach: Reach was at 38.9K, with a 7.4% decrease. Despite the overall decline, there

were several consistent small spikes, especially a major one in mid-September. This

shows that certain content successfully broke through the algorithm to reach new

audiences.

Impressions: With a total of 90.4K and a 41.5% increase, this metric indicates that the

audience viewed the content more than once, suggesting the content was engaging

enough for repeat views. The impression spikes mirror the reach spikes, showing the

content successfully captured audience attention.

Content Interactions: Interactions totaled 1.5K, with a 29.1% increase. This positive

figure shows that the uploaded content was effective in prompting a response from

the audience. The graph's pattern aligns with reach and impressions, with a significant

peak in September.

Profile Visits: Profile visits reached 2.1K, with a 26.9% increase. This suggests the

content was persuasive enough to direct the audience to the profile, a crucial step

toward follower growth.

Followers: Follower growth experienced a sharp decline of 59%, despite a large spike

in early July. This indicates that the audience attracted by viral content at the

beginning of the period did not remain as followers.

Link Clicks: The number of link clicks was 0, showing that no conversions occurred

through the bio link. This is an area that needs improvement in the content strategy so

that content can encourage the audience to take further action.
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Insights tiktok jasadesigntng: 
Video Views: Total video views reached 101K, but experienced a drastic decline of 70.4%. The highest peak occurred in early August, showing that a specific content

piece went highly viral and successfully reached a wide audience. After that, views dropped sharply and did not return to the peak level.

Profile Views: Profile visits totaled 985, with a small decrease of 2.1%. The graph's pattern aligns with video views, indicating that the viral content successfully

directed the audience to the profile, although the momentum was not sustained.

Likes: The number of likes reached 7.6K, but experienced a significant decline of 76.4%. This indicates that content posted after the peak period was less favored

by the new audience.

Comments & Shares: The number of comments (47) saw a sharp decline of 85.4%. However, the number of shares (89) showed an extraordinary increase of 584.6%.

This is the only positive metric, suggesting that even as other interactions dropped, some content was considered highly valuable or engaging enough to be shared.
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CREATIVE AGENCY
As a Social Media Specialist at Jasaedittng, my
role is to manage social media with a strategic
approach. I design goal-oriented content
plans, create unique content concepts, and
ensure every video is of the highest quality to
reach a specific target audience.

Brabd

SOCIAL MEDIA SPECIALIST
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CONTENT PLAN

TOOLS:

I created a comprehensive content plan for
Jasaedittng from July to October, specifically for
Reels. My workflow involved creating unique
content concepts under the Education, Promotion,
and Entertainment pillars to drive audience growth
and engagement.
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LINKS

LINKS LINKS LINKS LINKS

VIDEO EDITING
4 BEST EDITING

Video Editing: I'm responsible for editing both
entertainment and promotional content. I
primarily use CapCut for manual editing,
ensuring every detail is perfect. For a unique
promotional project, I experimented with AI
integration from Gemini and ElevenLabs to
create more innovative content.
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lINK ALL VIDEO: tOOLS: 
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https://drive.google.com/drive/folders/1qH1ZmU07ZoGtSeYfokqvhSkhhCw7a1ZA?usp=sharing
https://www.instagram.com/reel/DOVk9fDFQIE/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DOTAP2EjRbv/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DON2lywjYMa/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DNZ27SntLdy/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
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Insights iNSTAGRAM jasaedittng
Reach: Reach was at 2.5 million, with a 12.3% increase. This shows that the content has

a strong ability to break through the algorithm and reach a wide audience. The biggest

spikes occurred at the end of July and the end of September.

Impressions: With a total of 6.4 million and a 45.9% increase, this metric confirms that

the audience viewed the content multiple times, indicating that the content was

engaging and relevant. The spike pattern is similar to reach, suggesting that the

content which reached a broad audience also successfully drove repeat interest.

Followers: Follower growth reached 4.8K, with a 51.7% increase. Despite a decline in

interaction metrics, the stable growth in followers shows that the content

successfully attracted new audiences. This is very positive for long-term growth.

Profile Visits: Profile visits reached 133.1K, with a 47% increase. This number is very

high and shows that the content was not only viewed but also successfully directed

the audience to the profile for more information.

Link Clicks: This metric reached 63.8K, with a 21.3% increase. This is a very strong

performance indicator, showing that the content successfully drove the audience to

take off-platform actions, such as visiting a website or making contact. This positive

increase aligns with the rise in profile visits.

Content Interactions: Content interactions totaled 109.6K, but experienced a sharp

decline of 57.6%. This indicates that while the content successfully reached many

people and drove visits/clicks, it was less effective at driving likes, comments, and

saves. This is an area that needs improvement.
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Insights Tiktok jasaedittng: 
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Video Views: Total video views reached 1.6 million, with a spectacular increase of 765.8%. There were two very high performance peaks, one in late July and

another in early October. This indicates that two or more content pieces went viral, bringing in a massive surge of viewers.

Profile Views: The number of profile visits reached 63K, with an amazing increase of 479.8%. This figure aligns with the video view spikes, meaning the viral content

was highly effective in directing the audience to the profile.

Likes: The number of likes reached 70K, increasing drastically by 1,749.9%. This is clear evidence that the posted content was very much liked by the audience. The

spikes in likes are very similar to the video view patterns.

Comments & Shares: Comments (649) increased by 264.6%, while Shares (7.2K) saw an extraordinary increase of 2,395.8%. The extremely high number of shares

shows that the content was not only engaging but also considered highly valuable and relevant enough for the audience to share it.



+62-855-8324-896 ajrunazhimf9@gmail.com https://ajrun-porto.vercel.app/

together
let's work
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